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Abstract 
 
The full implementation of the 2005 experimenting reform of stock-share 
allocation is an important milestone in the development of the Chinese stock market. 
 
In 2006, with the appearance of the China CAMC Engineering Co., Ltd. 
(CAMCE), the IPO of China's stock market opened a new chapter. The return of IPO 
initiated a new era of full circulation and was an epoch-making event.  With the 
launch of IPO, the overall quality of listed companies was improved; the listed 
companies steadily improved its internal management system, which was conducive to 
promoting a virtuous cycle of the stock market as a whole. 
 
"The Guidelines of People's Republic of China National Economic and Social 
Development Program for the 11th Five-year" clearly suggests the positive 
development stocks, bonds and other capital markets, and steady development of the 
futures market. The guidance also recommends the construction of basic system for the 
issuance of securities, trading, mergers and acquisitions; the standardized operations for 
listed companies; the establishment of a multi-level market system; the improvement of 
the market function; the widening of the channel for funding in the stock market; and 
raising the proportion of direct financing for the development of China's securities 
industry to provide favorable policy support.  
 
In 2007, the Shanghai Stock Exchange composite index rose 2586.09 points, 
increased by 96.66%. The good development trend and the favorable policies are 
accompanied by the arrival of the peak period of restructuring of the Chinese 
enterprises. Enterprises, in the face of tremendous opportunities at the same time, and 
are also facing unprecedented challenges.  How to seize opportunities and meet 
challenges is an issue for Chinese security brokerage firms.  
 
This study analyzes the competitive landscape of the current domestic brokerage 
business with detailed emphasis on development strategy, positioning and marketing 
practice of Industrial Securities Co. Ltd.  Moreover, it absorbs the experiences for 
domestic and international firms. Especially, it studies the medium-sized domestic 
companies such as Guosen Securities Co. and China Merchants Securities Co. as 
examples. It also provides the in-depth study of the business strategies of the U.S. and 
South Korea’s security companies and explores the lessons and experiences from their 
practices. 
 
Based on the comprehensive analysis, this study is aimed to provide strategies of 
business development and marketing model so that the medium-sized brokerage 
business could create their unique characteristics in terms of positioning themselves in 
the future competition. 
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第一章  绪论 
证券行业在国内金融行业中发展的时间较短，从二十世纪八十年代末期至今，
前后大约二十年时间。2005 年，随着国内资本市场股权分置改革的全面铺开，从

































































大型券商 30 亿元以上 100 个以上 7 
中型券商 10 亿元至 30 亿元 20 个至 100 个 48 
小型券商 10 亿元以下 20 个以下 51 




















































































设立的证券营业部都可经营此项业务。第二类是 B 股代理买卖业务，由 B 股特许
证券商来代理。B 股特许证券商又分为境内 B 股特许证券商和境外特许证券商。
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